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Navigation design for websites

» The design of navigation mechanisms is the second main pillar of information
architecture.

» There are three key features of a good navigation design for websites:
» labelling,
» navigation support and

» searching mechanisms.




Navigation design for websites

Labeling -
» Labels are used for internal and external links,

headings and sub-headings,

>
» titles and related areas.
>

Paying attention to good, consistent, relevant labels is a critical part of information
architecture.

» Information architects must develop a clear and unambiguous preferred vocabulary.




Navigation design for websites

Navigation support —

» many of the signs and labels on a website are deliberately placed in order to
support navigation - global navigation and local navigation.




Navigation design for websites

Searching -

» One of the significant features of the Web as an information space is that many sites
support searching.

» The firstis knowing exactly what sort of documents the search engine is searching.

» The second is how to express combinations of search criteria.




How people navigate

» Omniscience:

» Users have perfect knowledge and make no mistakes — provide short, efficient
paths.

» Optimal rationality:

» Users reason perfectly, but only know what they have seen — make sure links
provide adequate cues to the content they lead to.




How people navigate

» Satisficing:

» Users avoid remembering and planning and make decisions on what is immediately percep
» organize the page to make the most important content and links available immediately.

» Mental maps:
» Users actively use the cues available to try to infer the structure of a website
» organize the site simply so that users can easily conceptualize it.
» Design the navigation bar and site maps to reinforce this mental map.

» Information foraging:
» Users try to get as much as possible at one location

» enable spontaneous discovery by providing context, structure and related topics




How people navigate

» Rote memorization:

» When users find a path that works, they tend to remember and repeat it
» make sure the most obvious solution is also efficient.

» Use distinctive landmarks and orientation cues to help people recognize where
they have been before.

» Information costs:
» Users have limited knowledge and reasoning ability

» minimize the mental costs of sense making, decision making, remembering and
planning.




Navigation

» An essential feature of the navigation features of any website is to provide a
‘you are here’ sign..

» Asite map should be made available that can be called up when needed.

» Using breadcrumbs is a common way of showing people where they are.




5 Beautiful Navigation Bars

Navigation

» Navigation bars — both local and global —
are essential for supporting easy
navigation around a site.

» Site maps and good feedback on where
people are in the structure will also help.

» Another alternative is to provide a clear
path through a part of the site.

» Asite ‘wizard’ can help here that guides
people and explains what each activity is
for.




navigation
- design




Navigation

People won’t use your web site if they can’t find
their way around it




Navigation

>
>
>
>
>
>

Analogy - a shopping mall

go to the relevant shop

look for the relevant section - signposted
look for the signs relevant for your goal
look for your item

what do you do if you are in the wrong place?




Navigation

» you may just be browsing

» use the mall & store’s navigation system - sighage

» you may ask for help




Navigation

» Web navigation
» trying to find something
» information, product or service
» ask or browse?

» no one to ask

» search box




Navigation

» Web navigation
» search-dominant
» always look for the search box as soon as they enter a site
» link-dominant

» will always browse first, only use the search when run out of links




Navigation

» Web browsing
» look for the main sections
» like the store’s department signs
» then the subsections

» navigate to the goal

» if you can’t find it, you leave




Navigation

» Web browsing
» similar to looking for something in real life

» but has differences

» no sense of scale
» web site could be hundreds of pages

» no sense of direction

» no sense of location




Navigation

» Web browsing
» when returning we need to remember the conceptual location
» many users use bookmarks
» the back button accounts for 30 to 40% of all web clicks

» why the home page is so important




Navigation

» Web Navigation

» navigation involves 2 parts:
» getting from one place to another, and

» figuring out where you are




Navigation

» Web Navigation
» users of your site need to know
» how to get from one place to another,

» and figuring out where they are




Navigation

» Web Navigation
» also tell use ‘what is here’
what the site contains

the navigation tells us the content

it is a guide to what is in the site, where to go, and how to get there

vV v v VY

it also gives use positive feelings about the site/company/provider




Navigation

» Web navigation conventions

» navigation systems have conventions
» street signs are at street corners, we look up, they are written horizontally

» books & magazines have table of contents and page numbers




You are mot shgned in

o | R
, o

T — T

) FURR NS (TR R sl m b ey PWESTRN P
a0y :r ot ST ade i :".'_ZJ..""” T
Q2SO 820
‘820
JEANS More sizes.
oot 02 gt 59 More fits,
yosws More options,

O LSS0 Rl | ot
Sotines
MANA R s s
"l"c" s
(VTP LN v

Rt ey

Ak mad daxi Sl e
pettimn

Y TR FFARIFE 41

!
dalnse adisdn
nlased 8 ey

(FTEVE FETF

4 LRLT RV
balinas

ozl’v!. “"l

(VT8 AN TY
'_:ll.‘.- YR -._.: 1
joam jocken

¥ %, 5 )
[ L VRSN T )

- 9| 8

pantSegan.com

S BTE e Alaw,
SRR W TTTE M) e
Pk DaalA 18 NP p g

g | bt | g

Hantafem miave svban e oy Cap o i o
Oubioes? Toatha? Lo v o) adt | YO GAP-STYLE apgtnas

shen | ooy | s | e |
P T T I e e T rr ey

-




Local navigation

Page name ——

(Things at the —]
current level)

JEANS —

jeans

wabker jeans-hwill new
slim fit jrans

original fit zip flyv jeans
original fit jeans

easy fit jeans

boot fit jeans
darkwash boot fit jeans
boot fit cords
leather boot fit jeans
loose fit jeans

wintage cut jeans
relaxed fit jeans

baggy fit jeans

wide leg jeans

waker jeans

carpenter jeans

easy fit jean shorts
carpenter jean shors =ale

Site ID—| Sections Utilities

SHOPPING BAG

WOMEN'S | GiFTs

CHECKOUT | HELP

Al
|] ‘1, l Whats New b Jeans Shirts/Polos Leather/Qutervear GapDody Underwnear .
Men's Sale Khakis T's Activeweat/ogn Leungewea i Slesinsar SUbsecuons
Parits{Shorts Swzaters Aooassoris

“You are here”
indicator

Small text

- sites: [gap | gapkids | babygap]
version

servioas: [help | store locator | site directory | company | gift services ]




Navigation

» Web navigation conventions
» navigation stays in the same place
» same style, format, consistency
» persistent navigation has 5 elements
1. site ID
2. a way home
3. a way to search

4. sections

5. utilities




Navigation

» SiteID

» user knows they are still at your site

» same as a shop’s name over the entrance

» top left
» top right if in a country that reads from right to left
>

needs to look like a site ID




Navigation

» Sections
» links to the main sections
» top level of the navigation hierarchy

» can also display secondary navigation or subsections




Navigation

» Utilities

» links to other elements not in the content hierarchy

» e.g. how to buy, help, site map, contact us, FAQs, downloads, register, order tracking, yo
us, etc.

» top level of the navigation hierarchy

» can also display secondary navigation or subsections




Navigation

» Away to go home
» essential
» site ID doubles as a back to home button

» still include a ‘home’ button




Navigation

» A way to search
» unless a site is very small and very well organized, it should have a search facilit
» normally a search box

» a box, a button, the word ‘search’




Navigation

» A way to search
» don’t use find, quick find/search, keyword search
» if you use search as a label you can name the button ‘go’
» you don’t need instructions

» an area that web sites could improve, despite it’s importance




Navigation

» A way to search
» don’t try to give options with the search
» confuses users
» Amazon dropped the title/author/keyword - very successful

» other booksellers who still use the options have confused users




For instance, when I went looking for the “Stinking badges” quote from
Treasure of the Sierra Madre on the Internet Movie Database site, my search for
“badges” using the default scope “All” found only one match—an old TV show.
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But when I changed the scope to “Quotes,” there it was.
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Care to take a guess what the effect was on my confidence in IMDB.com?




Navigation

» Lower levels

» designers show several levels ( level 3 and 4)

» but don’t take the same care in navigation

LEVEL1

eveLs—

LEVEL 44




Navigation

» Names

» whilst driving, is it better to have
» easily to see large, well-placed street signs (e.g. LA)

» small street signs

» page names are the equivalent of street nhames

Covington Road

Los Angeles

P




Navigation

» web navigation

> every page needs a name ® it needs to match'w

» it needs to be in the right place user’s just Clicked

» it needs to be prominent
® same name = same

different name = dif

thing
WHAT I CLICK... WHAT I GET...
I ¢ Lug nuts Spare parts Error 404
1 5 o o dage ]
4{% {NLuﬁEs 'r]u" of Page not found

the page)

Names match. Comfort, ﬁ Names don't match.
trust, no thought required. Frustration, loss of trust.

P



©2000. The New Yorker Collection from cartoontank com. All Rights Reserved.

You are here




Navigation

» You are here
» highlight the current location in the navigation bar, list, menus
» problems occur if the difference is too subtle

» different / reverse text




Navigation

» Breadcrumbs
» show you the path from the home page
used only in very large sites

now used more

vV v VY

better to use breadcrumbs, but not alone

*{ & You are here: Home » Hobbies » Book Collecting » ‘Welcome




Navigation

» Breadcrumbs
» put at the top
» use ‘>’ as a separator between levels
» use bold for the current page

» don’t use them as an alternative to the page name

~| @ You are here: Home » Hobbies » Book Collecting > Welcome




Navigation

» Tabs

» a physical metaphor that actually works!

» self-evident

» hard to miss

¥ T Llﬁu o lion b =,
A

» they’re slick




Navigation - tabs

» create an illusion that the active tab
moves to the front

» used well by Amazon

» use colour as an additional help

» pre-select a tab

» helps users ‘get it’

] BAD: No connection, no pop.

" " BETTER: Connected, but no contrast.
Limited pop.

M BEST: Duck! It’s coming right at you.




Navigation test

» Test web sites

vV v v v VY

what site is this?

what page am | on?

what are the major sections of the site?
what are my options at this level?
where am | in the scheme of things?

how can | search?
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Retrement Homes | 407k be Planmne | Annuities | "Wills & Estates

Annuities Before thinking about annuities, fully fund the tax-deductible and tax-defenred
Step by Step sanngs plans (other than annuities) that you're qualfied to take part in Indmduak
and employer-sponsored plans are great ways fo squirel away money for the
post-work years, They're mora eflective than annuities because they usually have
Intro lowser fees and most give you a bigger break an taxes. For example both a
What is an A01(K)'s principal and sarnings grow tax-dsferred, whereas only an annuity's
annuity? earnings do so. Also, most plans give you 3 wide variety of invastment ogtions.

Annuities Home

Stap 1 The following chart shows cantribution limits, advantages, and other companson

?U’:d otherplans  noints for the different plans.
s

Step 2 , Retirement Plans At A Glance
Is an annuity nght

for you? " Annual Contribution
Step3 Plan Sponsor Limit

Compars annuities 401{K)

Advantages

fund Corporations jMaxumum employee You choose how
to funds with more than | contribution is 10000 |to allocate your
Step 4 25 employees investrnents
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WHAT’S WRONG WITH
THIS PICTURE?

“Annuities Step by Step” looks like
the page name, but it’s not.

The page name is actually “Fund
other plans first,” but you
wouldn't know it because (a)
there’s no page name, and (b)
there’s no “You are here” indicator
in the Tist on the left.

And there’s no search box or
search button, which is amazing
for a site as large and varied (and
full of useful content) as
Quicken.com.

Betrement Home

Annuities
Step by Step

Annuities Home

Intro
What is an
annuity?

Step 1
Fund other plans
first

Step 2
Is an annuity nght
for you?

Step 3
Compars annuities
to funds

Step 4

P;;-Ul:.‘i.'.'.' .Aluluilit"s 1?.;'1'.1:: EI‘. E::'. ales E-'.': ds

Before thinking about annuities, fully fund the tax-deductible and tax-deferred
sanngs plans (other than annuities) that you're qualfied to take part in Indmduak
and employer-sponsored plans are great wars fo squirsl away money for the
post-work years, They're mora eflective than annuities because they usuzlly have
lowser fees and most give you a bigger break on taxes. For example both a
A01(K)'s principal and sarnings grow tax-deferred, whereas only an annuity's
earnings do so0. Also, most plans give you 3 wide variaty of invastment ogtions.

The following chart shows caontribution imits, sdvantages, and other comparison

points for the different plans.

Retirement Plans At A Glance

Plan Sponsor

Annual Contribution
Limit

Advantages

401ik) Corporations

25 employees

Maximum employee
with more than  contribution 1s S10 (00

You chonse how
to allocate your
investrnents
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< MY VERSION

I've added...

> A page name at the top of the
content space,

> A“You are here” indicator in
the list on the left, and

> A search link, in the
Utilities list.
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< MY VERSION

Global Mart’
T Cvty Pey 1o Shas I moved the link to Audio/Video above the page

e : name, so the visual hierarchy matches the
e logical hierarchy. I also made the page name a
== little more prominent, and moved it flush left

' instead of centered. (In most cases, I find left
or right alignment is more effective than
centering in “telegraphing” a visual hierarchy.)
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For the same reason, I moved the search
button next to the search box, instead of
centered below it.




WHAT’S WRONG WITH THIS
PICTURE?

The navigation is spread out all over the page,
making it much harder to tell what's navigation and
what isn’t. The navigation, ads, promos, and content
all run together.

There is no list of major sections. The list at the top
looks like sections, but it’s actually a list of other
sub-sites of CNET.com. What makes it particularly
confusing is that Builder.com (the site I'm in) doesn't
appear in that Hst.

The only navigation that tells me where I am in
Builder.com is the Breadcrumbs.

It's also hard to tell where the content actually
starts. This is one of those pages that seems to keep
starting over, forcing you to scroll down just to find
out what it is.
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< MY VERSION

This 1s one of those pages where you have to have
the gumption to say, “This is beyond tweaking."
There are underlying dilemmas here that need to be
resolved before you even think about the page
layout.

All I did was tighten up the top a little and try to
make the content space easier to spot by adding a
background to the column on the left.

At the same time, I made sure that the page name
was positioned so it was clearly connected to the
content space.
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< MY VERSION

There’s really almost nothing to improve
here.

I did redo the search. (I don’t know why
they used “Enter Keywords" here when
they use just plain “Search” almost
everywhere else in the site.)

And if you're going to scope a search, it’s
worth adding the word “for” so it reads
like a sentence: "Search ___ for ___."

I also made the page name a little more
prominent to help make the division
between the content and navigation
spaces even clearer.



Summary

>

As with the design of all interactive systems, the design of web sites
understanding, envisionment, design and evaluation and a clear view of the
purpose of the system.

Web site design needs to follow sound design principles and will include the
development of personas, scenarios and a clear design language.

Information architecture is concerned with understanding the structure and
organization of the content of the site

Navigation concerns how people move around the site and how they get to
know what is on the site and where it is.




Steve Kr o
DON'T
MAKE
ME

A Common Sense Approach to Web Usability

= L

Lesson notes based on:

Krug S. (2006) Don’t mak
Common Sense Approach
Usability, 2" Edition,
Berkeley, California, USA
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» Krug S. (2006) Don’t make me think: A Common Sense Approach to Web Usability,
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» Benyon D. (2010) Designing Interactive systems, 2" Edition, Addison Welsey, Harlow




Thank you!

any questions?
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